- ZSE
229 A0E ool tolg AT YL
AN 2FS 2E 4 URS BT ANG
1) 223 39 ARAY Py

TRl deFojojatng] e A
A4e Augc

=AZ g A+ EAA 719
Hetof] o2t 2 Fa/dol AXAL 9

ohyet 2

gRlo] 7]ofetet.

A9 GAL A=,

wotof st

U 9 At 74 gsturAlRutgers University), =A|73 g t/=A| 74 G2k
2 = d dgTEAAZH), A/ =AA
AT AYTANA ). tIAIR /=AIuHAI"
A A & dFstetak(University of Sheffield), =47 g3t
o WIISH
BEUD>
cve | gR e N 3 E 3
G48045 M AL RAMEIH = Research Methodology
(48009 M e | R R International Business
G48029 M =A| oA International Marketing
(G48083 D AL RAPH 24 0L Seminar in Research Methodology
(G48011 D a7 A 74 4 Al v L Seminar in International Business
G48031 D S 2 HulA " A g Global Marketing Strategy
SN
jcely | 7R T S ¥ 2 9
G48002 M == A elA ] Global Leadership and International HRM
G48004 M ZHX|EAHAR | International Area Studies I
G48005 M SHFFH= International Business Strategy
G48006 M O=2&7 | A= M 0|4 Seminar in Multinational Enterprises
G48007 M ZHX|HHAZ 1 International Area Studies II
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G48009 M ZHEF= International Business
G48010 M ZHFFHF= International Business Environment
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648023 | IS 3 | Corporate Finance

s | 283 3 | Financial Engineering

(12l | TS BHEE 3 | Derivatives

B4 | SBAHE 3 | Financial Market

G015 | =HIBHE 3 | International Economics

G105 | EAHE 3 | Foreign Exchange Market

648085 | SEAHE 3 | Securities Market

(48106 | Yy = 3 | Risk Management

(43081 HEHE2MHAT 3 | Research on Financial Statement Analysis
48082 | 217 HX|TE7HAM| o)Lt 3 | Seminar in Valuation Research
G801 | =HTRE 3 | Global Finance

8107 | FHZBE 3 | International Banking and Finance
G108 | AR 1 3 |Quantitative Finance I

GBI | AZMR 1 3 |Quantitative Finance II

(48086 | SEAFMTIL 3 |Seminar in Financial Market
GR087T | SEAIHETHEE 3 |Research Methods on Financial Market
(8072 | FHZeM0IH 3 | Seminar in International Finance
(48003 | XHSE=E] MO 3 | Seminar in Financial Management
(48024 | IR A 3 | Research in Financial Management




(025 | =HITE MO

Seminar in Global Finance

48038 | A=A AR E Research Methods for Capital Market Studies

(48041 | S HIEYEE Research Methodology on Global Finance

(48046 ZHRATR | Research on Global Finance I

(8007 | = MM 2 HHI

Research on Global Finance II

071 | FH28EY Topics on International Banking and Finance

(43080 | XHEA A OLY Seminar in Capital Market Research
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® TEZZQ O|Z Portfolio Theory
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T2 YA, Programming Languages
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