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The Effects of Online Social Tie and Homophily
on The Acceptance of Word-of-Mouth Information

Abstract

Previous research on the topic mostly considered consensus, vividness, and interactive
communication cause-and-effect factors of online word-of-mouth acceptance and shed light
on how these elements affect credibility. In this paper, we empirically investigate whether
social ties that were established online would, as an independent variable, significantly
influence positive credibility through expertise, a mediator. According to preceding studies,
online homophily is very likely to influence acceptance of word-of-mouth credibility. The
purpose of our study is to employ online social ties and homophily, both cause-and-effect
factors, as independent variables and prove how they affect other variables; previous
research did not consider the mediated effect of expertise and instead focused on network
cause-and-effect factors as moderating variables.

Therefore, this article reveals how the online word-of-mouth cause-and-effect factors
outlined above affect the acceptance of undocumented news through expertise and
credibility, both mediators compared to existing research. The article contains three
findings: first, our study reveals that online social ties, an independent variable, is likely

to influence expertise. Second, expertise has a significant impact on credibility. Third,
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online homophily is fundamentally influential to credibility. Following previous findings,

we empirically show that credibility is likely to positively influence acceptance of unproven

news, examine both theoretical and practical implications, and discuss limitations for

future research.
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construct items t a CR AVE
Homo 19 852 2921
524
Homo 20 876 34.33 .87 88 78
(Homo)
Homo 21 799 33.26
HEY= -
=qael Tie 23 871 29.94
o o7 Tie 24 796 45.90
oA < 82 89 77
(Tie) Tie 25 795 19.40
Tie 26 897 28.98
Expert 10 710 22.50
Areo] AEA
Expert 12 733 46.01 85 86 68
(Expert)
Expert 13 711 30.68
o] AlFA Credit 14 787 27.32
g3l L.ﬂ ° = 89 89 73
(Credit) Credit 16 791 44.56
A e Adopt 28 824 13.13
T4 T P 76 78 54
(Adopt) Adopt 29 681 18.11

X’(386) = 548.652, CFI = 919, TLI = .921, RMSEA = .051

A2 E $13l FIML(Full Information Maxi-
mum Likelihood)< 53l B8-S F73}

Avh. FEUAA 2R E A

ARl F|oj<= 37| (Pearson correla-
tion coefficient)s ¥ H AT} <3k 2>

o HolRo] A WIE 7k FrAE

o gl HSI7F 0.494~0.789(p < .01)<)
Ao® Jeht A5 7t & H(+)3
1 AHBAE THA L YA v
Aol FAE A BASA & A

oz etk

fol |54 | A8 | 8 | A
A A | A A | FE
oA | 1
5244 (7897 1
HAEA 71477627 1
N 494715437 4797 1
TAGE 1529715927 5697|6127 1

F) Tip< .01, :p< .05
N = 253.
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