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The Mediating Role of Persuasion Knowledge Model in
Relationship of Prior Knowledge and Cognitive Dissonance

Abstract

Combinations of manufacturer and distribution enterprise are diversified with develop-
ment of market environment and deepen of competition. The paper is to investigate the
relationship of prior knowledge and cognitive dissonance and the mediating role of per-
suasion knowledge model.

Prior knowledge is the quantity of information for own cognition and alternative of
product saved in memory before choice product. Persuasion knowledge model is corpo-
ration of agent try to persuade consumer of target and consumer do appropriate coping
behavior to persuasion episode of corporation. Cognitive dissonance is degree of suspi-
cion for accurate decision making and degree of anxiety for purchase decision and emo-
tional inconvenience with emotional conflict that is aroused by emotional difficulty about
choice convert into suspicion about purchase decision after purchase.

Prior knowledge of two or more belief or attitude with mental difficulty result in neg-
ative effect of consumer for seller information and then bring about cognitive dissonance.
The paper has implications as follows. This study contributes elaborating theories of pri-
or knowledge and cognitive dissonance by investigate the effect of prior knowledge influ-
encing cognitive dissonance. Provides corporate a strategic evidence to coping consumer
cognitive dissonance by investigate importance and effect of consumer prior knowledge.
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of afm] AH|zRe] A A2 Heioh A
Aol F 7 84w FAE vk
G759t} Alba and Hutchinson(1987)
A oA HAsAolts &
gt ol & «amate] ¢
H B o=
Ao A% AR

(e} o TTH 11w O 0o

P77 b Ak A2 e e A
A& FAAE FFS MHHAEE
A, Fo] 853, 2011). QAFAA A= A
e AAAA gl HUE w A
A A Ajolu} =2 Ao 54 dHE
gste] 2] AEE whde FE2S T
T ATHF S, a8, 1998). o] 3154
P e B e ) e o |
ojA Nt FRFNL 2 4 §lrkYi, 1993).

AR A ARG O R IFFESte] A
HIR}o] A FA A SA s A A
27 A FA A el ek Fale] el F

5)
WA Ao oo =M (Kanwar et

al., 1981; Gardner, 1984) 7l'\d &3} ==}

o 2 3 Brucks 1985; Park and
Lessig, 1981; Rao and Monroe, 1988;
Cordell, 1997).

MAA A AL AAZ Av|zte] 719
o A o AlFol i x| 4jo]n]
AR A2 A4S wolsel
23} o) ook FolA skl o)
delsta oieke st A71E 5
Hdo] Qrta Tk HETA, B
2011). F, AR A4 A
Auz} auae] 7] Lo
=7kl

apx

=

o

a8
oo o rlr
S~

o

& oo
o

i oW
it

r

M 2 12 o
£
I3
X
o
ALk
i)
<

gy
2

=
2

[ [e]
)UHSelnes and Gronhaug, 1986).
] A A2 AbgEo] AAE &

=l :ﬂN o

3 dwupuf okar gle=Holl ik ZF ]
4 o] ¥l ti(Park and Le-
ssig, 1981; Gardner, 1984). W&} =3
A A AL ABlAp ARlo] Al el

% girka A7bEE R E Belo]

R

ue e
1o
B
i~
2
k
fet
_>Ll,

Hrvehs Apale] 223 anAE e A
£ 52 &l SAE 4 AUrk(Brucks,
1985; Rao and Monroe, 1988). 3%
APAA A e ARl A Ao o) &
ahe 7o) Eom, 2|7} oW AlE
o & JAFES 222 Brlshs W
Mo =Awrta 313 tHBrucks, 1985).

A A Ae] ZA3 AP 249



AR A QAR 23] BAA ASA AR wiAgZ 105

Els
(Brucks, 1986). & T34 %27} 274
A2 o] ztol= AbgEo] Al B
2=of] thate] AAR A} of=
3] A|zfsh#] Zgt uf A SHol(Bettman
and Park, 1980).

Aol tigk AP A el wheh 4
H|AHS A& 7Hexpert) 2} %4 AH(novice)
2 YF7]% $th(Sujan, 1985; Bettman
and Sujan, 1987). HE7F= Al A2 0]
AulstA 225k o] gl Algbel] whet
Mtz orgzor AEs Fka,
ek 7oA ARE FAEA A st
= o] Hojur=z AF HrF Al
AF 40 #E ARE ZHA Az
Stok(Bettman and Sujan, 1987). &7}
o] A9 Aol nls] oJAMAA S <SSl

£
hul
Ir
>
Z

v

gk

Hl 4 A 48 = A
Lol EAlsh= 7P les 44 =
F 4= A #tk(Bettman and Sujan, 1987).
wgk Ak 2 dd A 2

Frotal gleme AEAFRe] s

o @ olal@ 4 P, BAHHS AF A

H =
28}, Fos}st= od %S 4 3L(Hoch

=317) o

=, 2005). webA] 24AE

= O ™ (Park, 1976), +
AA R £ 7 R v WA I ARS A
uet RS A E 7bsAdol =t

=, 2005).
53] ApA A gl =2 Afdle
kA A TRl 27| B
ZM(Rao and Monroe, 1988),

=
8shar 2R Arel Ak Al
e g

N
o
2
=

ol

)

"

z,
L =
it

o

%] 31(Sujan, 1985), FE9] 3

ol 7123 771491 A

il
2
>
N
I
o
°

sell 7ghe Fa1 o)
(Hastie, 1983; Kardes et al., 1994). “xl
4 R AN TR el A2
BRI AAE = Ao et #2 1
2 sk Aol A WHAlba and
Hutchinson, 1987; Johnson and Russo,
1981), FR191er AR7} gl Aust ¥
A4 7ze] Agols 27utE B A
2 AR e H7bE HluA

g 22 oly BAAoly st 22n
g 5 A frka soh(ehE 3], o] A4,
2009).



P

N

Al
=

AH|RfS| FE: METIet &

=

[

off ok

o

OF

A 2]

=

=

7ol e} 4w
Jel, A=H WAxe e

A

E

B

bz

_]

%3

Es
=

xéi

1

o
1w
Bl

TA
v\‘l—

2> AFEX|A 9]

<H

106

i

73 7Hexpert)
Z A X (novice)

>

&4, 1998). T

e}

o] Utk T,

22!

el

o

o)
Gl

file)
™
i

‘_Ir\_ﬂ
i
g

ato] A

S

7¥N 7=

[}

Alba and Hutchinson(1987)< A~H]#} A
=1

Ao =

]

hz deA gk

°©

w0} WS A&

94

b ARAA)

<

=
K3

|

e}
1l
T

8

o) =
AR
of <A

al

N
Njo

ool

, 1998). &M=}

7F A AR Adesta T AlES

1

o]
T
Jlo

)
o

ar

il

rvze)

X
Hin
)

wjr

O

o
[20)
il
o]
oH
J_HO

o1

O

el

37}k

L

o} Al

e

ol Aol

°

AoZH ol& &

, 1998).

do
o

[0

ol
i

>

o

™

SHA

=

A AE] A2

3

Ay

ol

7HA

=
=

AR



107

A}XJX]}J;]_ °
217} Qx| Rz
5}9’] 3'\’1'7‘“°]]A-] ’5——15—2];\1

’ ‘15’-‘5%_]9/] ﬂ“]
feist

N

zToﬂMWﬁ

,LI,I_Z e o)

T E N 2 e

Mﬂ ,ﬂl < < LfO#ajlo,l
Z%&edﬂm m Xlimn_A.oWeA]ﬂ,DrlLl
@M._ao W 2 LS of ° N % o &
%wm@o@L a oEogmmemﬂFiEﬂmm

nb._/lé;% o mﬂo%i%auoﬂu‘ﬂae.wﬂ.

.0 = W o %Pﬁlq%Fd%lﬂ .
‘mWw_mlEl&L‘UF M \Ll,Llﬁooﬁ‘mAMM X_lﬂu\l./W.A.._‘olL X
sETXL 8 A@qmqﬂ}aqmwm%w i
léloxuc O o:LmMﬂxﬁEo7aﬁﬂ N g
T o M GRS ) h g W
i~ o X o ._W ]L el N ol - W o= g O ! o o -

— s W s 0 el 9| : N M_u T ° s = _ = o A
o%nﬂﬁ_ao Nd aochLWmﬂ]e @maﬂAu 9
%Mﬂ%% - ﬂﬂg_ﬁoﬁ_m%Mﬂ%ﬂmz@? o &
S P ) X %}wyaAw%mmﬂ%mHTg% = |3
R A e szo_nE_fﬂA:,obﬂﬂm:ﬁ =z T

W < ~ — < >R o g -

B X o @iﬂﬂmm_sﬁ%m«ﬂ_z%ﬂﬁ E%OM -
mﬁ&@%ﬁ%@%ﬁﬂ%ﬂ = = 2
,Aoa‘l;oo] ,Ll;oo].ll)] I ,mﬂﬂ;l <

- ]70?;A U,Aa7oj; CN —~
IR N K o M - o & )Mm o ﬂx]_lﬂﬁ i)

T T o FoNE U T oo = 3 < o & |
ﬂa@.a%yﬂll tuman@ N ol N z

PJIMﬂ]n%L,ooa ga < mr_-ﬁ <
O 2 & LMm%fe, e 1| (2 ol ¥
R el oW o | |75 R
I = = Mo Mo 3 7 X
% ?Llurd 1011@% R e T 3 £:2 1xxé
o 1 %o 2 E]Jlé.ﬂ,ﬂ o_EﬂmJIPoLl] - &) ﬂq_.Jﬂ,J
111@1_% o ~ X xékox T W zfxxﬁ
Tz FIEEINS GETEEL 2w Tl Ey BER
< X TR ug%1aﬁ ?nsmgwa@a 3 4a1a¢ﬁ
< W Ea%%;%éo%a ﬂmmxié%? K Y
M = o (o = ) - =0 IR iy < 2T [l
W = ° 3 xL_JzTn _si]oxo N < T | B ~
ﬂﬁi;;ﬂ]_.%wf}umw = ) 7aﬂl;|1rﬂmM A zTuomLur___%aux
o] 3 =0 1.40M1_/r = H X ™ oy T X B9 R - %%ﬂx e e
o) )l F > Lm0 B TR Lo =T N ] o 7| R H
P w TykAaz R T ¥ T T E T
< 1045}11, = © ™ ™ m@ﬂ]zﬁl N N v g o) 7 Bl
ﬂ%@@%ﬂ%i%%%% %ﬁm@ﬂ%@ﬂ% EE
4391\ | ~~ KH 0 X
éoTwsﬂmoatﬂmﬂ%ﬂ%ﬂﬁﬂgmﬁ,ﬂg?mm =
%Eru\ﬂmﬁ a oF = ﬂgﬂwﬁ, ﬂﬂm.ﬂﬁ < T

aﬂo]i,moﬂqsi} ]u,r.ﬂ,lﬁ_t,NﬁPo_ ol < i~

X R ) ERe - X = TR N 115-@
e TR S W o uf X 7|
H o~ Bl 70 ) A = -~ |’ < X
717ﬂﬂmo&4ﬂog%1¢.@7£ mgx@ﬁ

S o T % LEEIcT

o o4 ol K3 N .

%ur«ﬂﬂw%{ AL

T 3 N ,vat

T R A =

T NE




108

=2
o
2

o)Al e A o] A
bl olefat Al
3H(cognitive dissonance)
2] A, #

R}
o et

oo 2y
o N

rO Om
N2
1o

BN

Al A4

rot

rlo

N
==

)
M & L 2 o

J

B

R A AL
H

NN g ot
2
:l’)g

rO
N
B
il
lo

N
AT

r o

P
L

in)

o

<)

)

Ir

rJ
b

(o3
<
o rr o

=)
o o

N

rir

o
BN for 1
2o ™ oo ¢

ol
S
ol
S

EN

b ot

rr
e
i
-l
1o
M

Hu
i
Ko

E=

o
ro
N
ko
o
N
o rir

=

b

i

Og)\é

offt
_Eér:i

2
o

(Festinger, 1957). Bell(1967)2

3t A A tigk B9kl %
HEE APAA S Skl =Alol o
o] A= Aosiirt. F, AAF-Z3}
HRle] Aeldom X HA] =

]
=
o) A e HEE

e
Y

oL
g

rot

lo

fe g o e & X me X ofu #d

Devine, 1994).

AAFZzso] wE e BHzhe
il 5712 2-835HH(Elliot

and Devine, 1994), o]2]3F 4= o1 A

°olE

£ 4str] S8 bt Ads v
233 AAA 71 AY ofm] LAY g aE
I LA =S AES AF 7t Al Hok
B IAF23 ATt mEw oprjd
A F-Z3h= AnjAbEo] duph 4
P=A o Fol wabA 2 AFe] A T
uf 7hsAdol AR B R AH|AE Ao
UAA A F-Z237F FEe v v=
A& & 4 AvkStigler and Becker, 1977;

)

o
<, 1990; -8, 2000; Oliver, 1997).
Festinger(1957) 1A F-23t5 A
1715 78 810 % oAMAAR S T4
, THeFe] oA wiE, kel 1414
A& AA sk 2AHE

30| 22 ol

>

ofN 1

k1
1o
>

o 4z

ofy

H

(RN
o 1L

il

o
o

2 odl
ol

N
lo
>
ol

I

Moot
i
9

f
Y
>
2
oo

N
o]
=2

>,

iy

o X o
N

< 4> UX|EZ30f| 2T Ciket Mo
TR 2]
‘ Aol ojg 44 ofelgol Ful F Aue] FuAAd U@
Festinger(1957) o Fden AaEol AeH Beol fuEs de4 Bug
Tl W et Ak, gnpE AR E StgEAd
Bell(1967) et oAle] A%




F=EAAAF

AR A QAR 23] BAA ASA AR wiAgZ 109

WA e 7 ko] lth(Bawa and Kansal,
2008; Zaichowsky, 1985). Babu and Ma-
n0j(2009)°] ATl M= Fo =) Q1A
Fx3h= Ao #A o, AT}t

2 Aol 7E JAAE AASAL Al
29 AHE Wolsol= #A o] o]§]7]

w A F-z51e] A7t of#E A
© 2 e Th Cummings and Venkate-
san(1976)= A|E2] A8 A] An]xte] 2}
ofo]m|x|7} Wi E = Sa% AFLT
5 QIAFZ37E FElsH vt
sHATH

(Festinger, 1957). Oshikawa(1971)<}Engel
and Blackwell(1982)2 Fulo]AFZAA A]
1H gijte] BSTE AA|F-F3}9
75l =rhar sk 2™, Jacoby

=T= =

d
5% hulAEo] WESE Aol 1}

A FRe| AR} 242, 5 A%

o A% Hol7t A&55 Hasht

=
= Arha sl 2oy 5% A7S

=

3

ou| = gk A7t W THFrey, 1981;
Cotton and Hieser, 1980; Frey and Wick-
lund, 1978). Festinger(1957)% FZ3}9]

£ HeHom Aue BastA 5
[e)

n
oA W oj= Aol A7]d vrt

Ho7Rele Ankg o 7hAaol Al 71A]
W 5 shuE ARSI A WA A
WL olw gk el tigk zpal o] A E
WA 7= AT 2 F23aS W
3}A] 7] A o]th(Simon et al., 1995).



110 ojutE -

Fzx3ts A

H|Zb= ole] tiet sjddow Sas
a8k Ae 248 5 dvk F WA
W QA 84 F shuE AASHA
U AaA17]+= A o|ti(Simon et al., 1995).
ol= Apilo] delgt tijtel thste] -4
ARl F-o #Hek AL AT TF
Al Fdol Bt A2 T AA
S 9| gkch(Festinger, 1957). »hA1 9} W
e AR vkE AA sk AH 84 E
F7Fehs Zlolth o= A9 Ade 4

- o = | 71
2},

szt aol PE PR Al Bk
AfAA APAES 2HAES A
A wZFolghe AWHS &8s

= AE Lt?}ﬂ-(Frey and Wicklund 1978).
Ehrlich, et al.(1957)& Z ol A54=
T AFFES e E o d oy
ks ol 7kl Atghso] T - o
A ek AREAke] FaE e Ao
2 UEstth o= AM|ARE Abale] Fuf
ARE Wsts ARE o R Fx3}
-57F ARE J3tta A rsit} Frey
and Wicklund(1978)2] A4 ¥+ 4AH]

A7h wzsE ANge W, el

EE

rlo
ox,
£ =z d
=2

Cotton and Hieser(1980)
R wZ7} A7

HZ3
T =
. ATAES A Rxst A

2
e g
o o
N rr
N fob
i

i

T

[o

Y

o

fr et
o
2
iy

2

(S
ofN e
¢

ot 10 o
N
N

:(n)l‘_‘,
.
2
o,
B
{u
FN
ot

o

>,
a
2
A
o
-
=2
o T
X
©Q o &
-
=2

r'
o

2L ot
o
K
4

m
ol
2

E:{OFQL
ﬂ‘ﬂli'ijt_‘cu{o

-

>,

A i,
S m» T
= o w o
2
1—[‘( H.E{E [
i
e
o

=2
iih)
o
2
o

)
=

¢

>~
>
i)
o
o
ol
4 3%
rr
X

°
[N
=
>
rir
ro, 1
N

o
nE o

i

X

0
ol
-

2 g
o,
i
s
E~
>
N
~
o
ol
o,
A

off WS b

N
N

o

=

it

Ho

B

ol

ed)

N

Ho

o

o2

Mo e
)
rO
D)

=
o

3. A 5x]2] 29 (Persuasion

Knowledge Model)

Aol /\H]X}e% TE Z—i‘ﬂ 4ol 7
sl wAE 9] ]
AskaL oo 2
2006). Friestad and Wright(1994):= v}
ﬂ]E19]r *H] Ape] #AlE BEEe &



ARA A QAR 23] FA A ASAARDS] wiAgZ 111

[

(agen‘[)’E FA o7 AN
FA7E A5 BRE
vk, 7194 gl

HNEE HAEA

>.

| = (attempt) S 7|
ot sk 9o FARte|H, 7]
Joltt Far 7] g el e 243} Abgh
o|t}, ‘Al Z(attempt) T oo HES] A
B, sl o
Hx7] f18f BRE AASEIL o]l
Epzle] A zh5 ofm gt o]=
E7]’ Agats A APl R 3Hg &
ot} 1 HAAE
off kst b=t ‘:Hf’} 224
o A7 A) EZFet) Bl Bl A 9
&5l EH3H A{How A

L= Bzl

fr o 8 oo 1
2L to A

>,\1

R

3

_i

AT T =
sion episode)g}al E}. A 57(] Ande

qolHEE= Bzl A

713} oo A E
A A] 2] (topic knowl-
2] (persuasion knowledge),
A2l (agent knowledge)
1 44t e
AF oI} M) 2s}
Joll ot A=

oluf T digh A Eo|Th( A&l
HFE = 2008). ASA A RS Al 7HA]
Aol M2 EHAY Bk ol A
2h-g-sto] AS5ololdE gk Azt
B Eo} e S mHteE S 7t
=y

AEAA RIS 545 539 %2
o] oG A Anfate] HAA 23E wH
E7F o Edh= ASFAIL wAA] ol A
Hsts i & 5 A diste 5
e & ARRdo) 7v gtk 5, A5
Alro] A7t o= & stE AS5A
210l AR AR FAlA He T4
o=® ¥AdE F Adrh s e, A5
A 2o] BF9 ool dEY FA| A A H
o IS Ads 7Hd w4k
= ASAEE B7kshr] sk mHAH
o] F71¢ ded FEa= Al 3
th ASAA RIS A50|208A vl
AR ASHAA 9] QA4 FRAE
o= 2HEHRE Axg

A5 AL die] Aldsoy ol&
< FASE FE Qv A5 AAS o
23 2o AFdER FAEY A A
A= A4 F A A (Psychological Me-

A
diators)ell #3+ 2ldo|th A5 FA)



112 ojutE -

keters® Tactics)ol|] tst Aldolt}, An| A}
of o A5HEoleta AZE = A

o] 54 AAAA WAAL vAA <]

AH41¢] A A <2(One’s Own Coping
Tactics)oll tigh 21
=] Mol gk Ald A 2w s
AT = A= AgA el o 4l
d3t o gt gso] e ool dF=
n A7 el Bk Ad S whgghrhar
& Ak

A, viAE dse] a3 9 A3
(Effectiveness and Appropriateness of
Marketers’ Tactics)oll tt Alydo|t}, A}
wEe doldes] YER 1 W%l g
291 &ElAel A Ggahs deld w2

F449 9] AHE Abole] wAe

L

A& Adh ol FA e W

suasion Goals and One’s Own Coping
Goals)oll &3k Aldo|t}, &n|zte] 71
Q3 BAHS g o7 HEo A
a7 oln, niAE o] FHAel BAE b
A A 9] FAZE B AlE e AH] 20
3k An|Abe] B =} of g &

HHom g2 v & YuES W5

P

H

Ll

L

4
yo H
e

71981 A B w3k g ubE ol oA v
S AEstar FastA Aok(gael, vt
=, 2008; 154, #9F, 2011; Friestad

%,
)
lle}
ol
ol

f
or
2
o
N

N2
12
rJ
2
S e
R
rm[‘i
- 1o
e
o X
. 2
R
33{11:1
A
=
ﬂl‘l'ro
4 =
¥, I

>,
Hojo o > o

S
-4
o,
m)\
rd
ey
R
rr
2
H
o
I
r 2]
X
N
4

N
-t
i)
Ry
1>
1o,
__)l:,“
XN
R
fru
o,
It
9
N
H

(eI
ox
o
o
4,
rl
)
N
)
0, a2l

By
1>
© 0

N

>,
rlo
AN

o
L
N
)
I
o)
N
r o)
2
X

1>
1o
o2

o

i)
)
b
>
e
4
o
o,
=

=
e

b
By

o

o

ST

ol

e > o
o
dzrlr
BN -
Ko,
)
I
o
_0|L

iz 2

o ol

0y
N
1>
=2
—z
N
ot
N
L
il

o vpeh sTk
Friestad and Wright(1994)2] <19l
whem an|ahs FARA, 4514, o

OJFE AAE TRt FAIA AL A



F=EAAAF

AR A QA 23] FA A ASAA RS wiAgZ 113

oL} AH|2soh 2 ASA Ee] Ao
B9 49 JEolm, HEAHL HE
Aol e A5l Hg 214 9]
HEolw, oo UE A4 e HEFA 9
S4olth Selo] g 4ol Hmelth
Al A oolAE A4S 73 g
Aol A5 AR oSt

A EAE AR W) o] 2 o
A7) Sistel Augae s Ak 4
B YA g on P
B Age 2ol X 9l
= 4uE PAshe Rolm, AL
Aol AL Qi Ane] BE FL F
714Q) 4rel Baw cske] 940w

ARE FAsHE Aolk AulAbe £
el glold SHHow uHgre
e szt ofu] ALAH e Fad o

o
L AT 24 AoHE A&

Festinger(1957)2] 1A %% 3} Cogni-
tive dissonance) ©]&o| w2 AW A}
59 Ao digh AA e e T F
b SRS el = B | = i R R |
gheo] Ale) A Aso] et skl
A2t iRle] Alg]H o dA|
A e = ol A B HEE F
Alell A v A= Al A g

% -
(psychological discomfort)©. &2 & 4= QJt}

(Elliot and Devine 1994). ZA=H|A}2] v
Ztell gk tfg-oll 7]Z27} B+ ollo]HE
A A o] fEAle AnjAtR stelw AlEl A
o7 EAd ofH g M ahH o]
= Tl & ALl Aol gk o
How dd - Holnh
Mowen(1995)2 Q1A14 F-z3}o] 47
| &3t T3 QAT AE vt =&
Yool A o] Fofxjof shal, o= A
ARl A Z+E et skt A4
zste} B E v e AT
< vl o] AFe A gk ¢l
A A Hz3E 714 stk (Korgaonkar and

Moschis, 1982). &Rt A] HHl =2 318

2

)

fr x4

& Sles @] wie] B e
o AES TulE Anlaks e Tzt
& 2714 Stk 9, =2 dol= A

ke 54 witel & JAAA FxstE
“71t}(Oshikawa, 1969). 3141+ o] 9}i=
MR ke dolme AFe] T &

A7} At Winter, 1974). 13 AH| A}

o] B4jolgh= 20| e gholize] 4|

hshe.
o2 FRANN, A4 B3
7h aulRel 7] E olabel Al i



114 ojvkE - 7+ 4 SEHAGAT
5 §A8 a3 44 0@ e 2 BAlsh ARA AT AX Rz oke] U
dehel aulakel duldel g olold  Alsh ASAARAS wAENE B
E Aol ol 3g 2a® 5 Qom ol ATE AT AR FRA R
i ARESE I ) 23he A 744 SHelA e & ol
wR olel @ AN RastE Qs AL, ARA A, Fud A4
o sk ol A9 FAE A oA 24 AL FEA
4759l Azkel ggololor Bk ool AAAAL Hxsst v @ & 9
& A 2o] iAol A mpbeloln BY  oleld AHAAe] BxTE 2mAe)
& ustololtt A RESE et & ololdE A ] BARA AulAe o
STk 9] olelat AAREse 4Mel  olfEd] Wla tge] Bene obls
Sl A WA el Fo Akl 3 ol T F amlde] xR zstE
A4e) wzs} o dge A & Ed@ck
SAe. ARAA S Pl NE B A olsh 2& zulAfel Azt 5
AuAE A 4 neeny A% AA0 BE A e Rasis o]
Qo) pxash And q4e nxst  AE AT ARz BAE B
a4 40 AS Be g Eel w dlnE A2 el AdXnxse &
e Aol el fRlez Apix A e] REshs A
g7 AN F glen, AEA ) 2
23 ool UE A 2ol WA &
V. 2E ao] QlxRzsto] e Ak 7
22 seta 4 itk 53] & A7 o
Az FEAA Fxstel gt oAE Axe] o) AAFR AIA
& XA 225

Fx

1] AFEX|A

atet



AR A QAR HZzs}e] BAA ASA AR wiAgE 115

Lo

)

-

O N ox Ix
o

[

N (i)
> M
Lo

AN

N
=

=

)

%_w S
2 Aol TAH Aol A
g mHgelok & Aol
= PAA Auze] A 7

B 2o

b
ol rE[
- I+

o
N

=

N

-

ofN

U 2
oo o oo

=

A7/} Basteh B4,
& gﬂgﬂoﬂ oe

—_

of

A ool wheba 1 A|Eo] A vl

7FsAd o] A ¥ 2 2 (Stigler and Becker,
1977; A8 <, 1990; W8, 2000; Oliver,
1997) ojel tjgt A7} Hasi 3 4=

o]
2R

z} 37

=

Ll

r-ln

[1] A%, BARE, “Abs]eta AR
= AH el WE CSR 2
A Aol & A5H]4 ] A3}
BHE SAHoE, TALS] I e,
264, A13(2013), pp.129-154.

[2] Hol, ¥, “HmAlA] A A FE
(3L, HEAE, E2I)0 e
AE5Z I Ape]: A5AARLES 4
g3to]”, Mok A&, #1524,
A|5%(2008), pp.130-159.

[3] A, “Ad5A2de] 48} 3
s Ao A5 9% ol24 A
B reustd g, Al10d, Al2s
(2006), pp.61-88.

[4] 54, #9197, “PPL ¥4 HX =

ZeH|ALe] BAl= BTl mA]=

D ARRF AS5A]4 0 HEkE F

o= rEHIAT,, A154, A
1%(2011), pp.5-35.

[5] A<, “AAF-Z3Po] &2 AnA}
gsATtel ek &7 A,
Fad T, 235(1990), pp.29-51.

o2 M\ d
o

Oorol’,

/\1



116 ojRkE - 7+ 4 =EEALAT

[6] Btad, A4S, o5, “Ax=FA AsFA,, A9, A435(1998), pp.
o] PBYEA T FEdAte] 7] 35-61.

2 BAl FEFS vAE adEl [14] 28, 2529 ofse} 4
w3 A, Mol A, A26, €, BFGAE 2000.
A435(2011), pp.77-106. [15] §H-&-3], o]fA, “AH|xte] 4ldHA

[7] 223, ot 9, e, PHEUE, oll tigh A+>, TR,
AL, 2002. 2094, A33(2009), pp.27-60.

[8] FANE, “FrEad=/de] EFAA [16] Alba, J.W. and J.W. Hutchinson,
Y ololl #et ASAT, "4 “Dimensions of Consumer Exper-
=%, A12¢, A2352001), pp.1-27 tise,” Journal of Consumer Research,

[9] AF, 798, FH =, a4 Vol.13, No.4(1987), pp.411-454.
Ao oA ohaid kel gy} [17] Aronson, E., “Back to the Future:
A, TREA T, A9d, A2 Retrospective Review of Leon Fe-
(2004), pp.28-45 stinger’s-A Theory of Cognitive Dis-

[10] AAdE, BAZ, “2gQlol A FHT sonance,” American Journal of Psy-
Ao] Zn)xte] Bal= g nx]E= chology, Vol.10, No.1(1997), pp.127-
G, AR AT, A7, Als 137.

(2012), pp.45-66. [18] Babu, P.G. and E. Manoj, “Cognitive

[11] A8, Fol&S%F, “An|xl g4l Dissonance and Purchase Involve-
A8, AR A 9 gl e] Fal ment in the Consumer Behavior
Bl ol wix= g, Context,” The IUP Journal of Mar-
Fol=r 2 v 2pg a4l 2 8ks) ®),, A12 keting Management, Vol.8, No.3/4
A, A152011), pp.71-99. (2009), pp.7-24.

[12] A%, “aA BHd=o) Arkx] dr [19] Bawa, A. and P. Kansal, “Cognitive
7} 71 AEel gk v} 37k Dissonance and the Marketing of
v A= G AP A o] 2d gt Services: Some Issues,” Journal of
A, TupAR S AT, A0, Services Research, Vol.8, No.2(2008),
A13.(2005), pp.57-75. pp.31-51.

[13] HE3E a8, “an|Re] AE4 of [20] Bell, G.D., “The Automobile Buyer

sEok AFER] e A A

o FEA GGl B A7, F2un]

after the Purchase,” Journal of Mar-
keting, Vol.31, No.3(1967), pp.12-16.



2R 4T

AR A3 QAR H-zste] BA A A5 Ande] wifdd

117

[21]

Bettman, J.R. and C.W. Park, “Ef-
fects of Prior Knowledge and Ex-
perience and Phase of the Choice
Process on Consumer Decision Pro-
cesses: A Protocol Analysis,” Jour-
nal of Consumer Research, Vol.7,
No.3(1980), pp.234-248.

Bettman, J.R. and M. Sujan, “Ef-
fects of Framing on Evaluation of
Comparable and Noncomparable
Alternatives by Expert and Novice
Consumers,” Journal of Consumer
Research, Vol.14, No.2(1987), pp.
141-154.

Brucks, M., “The Effect of Product
Class Knowledge on Information
Search Behavior,” Journal of Con-
sumer Research, Vol.12, No.1(1985),
pp.1-16.

Brucks, M., “A Typology of Con-
sumer Knowledge Content,” Ad-
vances in consumer research, Vol.
13, No.1(1986), pp.58-63.

Cordell, V.V., “Consumer knowl-
edge measures as predictors in pro-
duct evaluation,” Psychology and
Marketing, Vol.14, No.3(1997), pp.
241-260.

Cotton, J.L. and R.A. Hieser, “Sel-
ective Exposure to Information and

Cognitive Dissonance,” Journal of

[27]

(28]

[29]

(30]

[31]

[32]

[33]

Research in Personality, Vol.14,
No0.4(1980), pp.518-527.

Cummins, W.H. and M. Venkate-
san, “Cognitive Dissonance and Con-
sumer Behavior: A Review of the
Evidence,” Journal of Marketing
Research, Vol.13, No.3(1976), pp.
303-308.

Ehrlich, D., I. Guttman, P. Schon-
bach, and J. Mills, “Post- Decision
Exposure to Relevant Information,”
Journal of Abnormal and Social
Psychology, Vol.54, No.1(1957), pp.
98-102.

Elliot, A.J. and P.G. Devine, “On
the Motivational Nature of Cogni-
tive Dissonance: Dissonance as Psy-
chological Discomfort,” Journal of
personality and social psychology,
Vol.67, No0.3(1994), pp.382-394.
Engel, J.F. and R.D. Blackwell, and
P.W. Miniard, Consumer behavior
MA, Houghron Mifflin Harcout,
2001.

Engel, J.F. and R.D. Blackwell,
Consumer Behavior, The Dryden
Press, New York, 1982.

Festmger, L., A Theory of Cognitive
Dissonance, Stanford University
Press, Stanford, 1957.

Frazier, G.L., “Organizing and Ma-



118

[34]

[39]

naging Channels of Distribution,”
Journal of the Academy of market-
ing Science, Vol.27, No.2(1999),
pp-226-240.

Frey, D., “Reversible and Irrever-
sible Decisions: Preference for Con-
sonant Information as a Function of
Attractiveness of Decision Alterna-
tives,” Personality and Social Psy-
chology Bulletin, Vol.7, No.4(1981),
pp-621-626.

Frey, D. and R.A. Wicklund, “A
Clarification of Selective Exposure,”
Journal of Experimental Social Psy-
chology, Vol.14, No.1(1978), pp.
132-139.

Friestad, M. and P. Wright, “Every-
day Persuasion Knowledge,” Psy-
chology and Marketing, Vol.16, No.2
(1999), pp.185-194.

Friestad, M. and P. Wright, “The
Persuasion Knowledge Model: How
People Cope with Persuasion At-
tempts,” Journal of consumer rese-
arch, Vol.21, No.1(1994), pp.1-31.
Gardner, M.P., “Advertising Effects
on Attributes Recalled and Criteria
Used for Brand Evaluations,” Jour-
nal of Consumer Research, Vol.10,
No.3(1984), pp.310-318.

Hastie, R., “Social Inference,” An-

[40]

[41]

[42]

[43]

[44]

[45]

nual Review of Psychology, Vol.34,
No.1(1983), pp.511-542.

Hoch, S.J. and J. Deighton, “Mana-
ging What Consumers Learn From
Experience,” Journal of Marketing,
Vol.53, No.2(1989), pp.1-20.
Holloway, R.J., “An Experiment on
Consumer Dissonance,” Journal of
Marketing, Vol.31, No.1(1967), pp.
39-43.

Jacoby, J., “Information Load and
Decision Quality: Some Contested
Issues,” Journal of Marketing Re-
search, Vol.14, No.4(1977), pp.569-
573.

Johnson, E.J. and J.E. Russo, “Pro-
duct Familiarity and Learning New
Information,” Journal of Consumer
Research, Vol.8, No.1(1981), pp.
151-155.

Kanwar, R., J.C. Olson, and L.S.
Sims, “Toward Conceptualizing and
Measuring Cognitive Structure,” Ad-
vances in Consumer Research, Vol.
8, No.1(1981), pp.122-127.
Kardes, F.R., J. Kim, and J.S. Lim,
“Moderating Effects of Prior Know-
ledge on the Perceived Diagnosti-
city of Beliefs derived from Impli-
cit versus Explicit Product Claims,”

Journal of Business Research, Vol.



F=EAAAF

AR A3 QAR H-zste] BA A A5 Ande] wifdd

119

[47]

[48]

[49]

[53]

29, No.3(1994), pp.219-224.
Korgaonkar, P.K. and G.P. Moschis,
“An Experimental Study of Cogni-
tive Dissonance, Product Involve-
ment, Expectations, Performance and
Consumer Judgement of Product
Performance,” Journal of Advertis-
ing, Vol.11, No.3(1982), pp.32-44.
Levy, M. and B.A. Weitz, Retailing
Management, McGraw-Hill, 2006.
Mowen, J.C., Consumer Behavior
(4th ed.), Preniice-Haii Inc, Engle-
wood Cliffs, New Jersey, 1995.
Oliver, R.L., Satisfaction: A behav-
ioral perspective on the consumer,
McGraw-Hill, 1997.

Oshikawa, S., “Dissonance Reduc-
tion or Artifact?,” Journal of Mar-
keting Research, Vol.8, No.4(1971),
pp.514-517.

Oshikawa, S., “Consumer Pre-deci-
sion Conflict and Post-decision Dis-
sonance,” Behavioral science, Vol.
15, No.2(1970), pp.132-140.
Oshikawa, S., “Can Cognitive Dis-
sonance Theory Explain Consumer
Behavior?,” Journal of Marketing,
Vol.33, No.4(1969), pp.44-49.
Park, C.W., D.L. Mothersbaugh, and
L. Feick, “Consumer Knowledge

Assessment,” Journal of Consumer

[54]

[55]

[56]

[57]

[58]

[59]

Research, Vol.21, No.1(1994), pp.
71-82.

Park, C.W. and V.P. Lessig, “Fa-
miliarity and Its Impact on Consu-
mer Decision Biases and Heuristic,”
Journal of Consumer Research,
Vol.8, No.2(1981), pp.223-230.
Park, C.W., “The Effect of Indivi-
dual and Situation-Related factors
on Consumer Selection of Judgmen-
tal Models,” Journal of Marketing
Research, Vol.13, No.2(1976), pp.
144-151.

Rao, A.R. and K.B. Monroe, “The
Moderating Effect of Prior Know-
ledge on Cue Utilization in Product
Evaluations,” Journal of Consumer
Research, Vol.15, No.2(1988), pp.
253-264.

Rubio, N. and M.J. Yagiie, “Store
Brand Management and Channel
Dependence: A Model from the
Manufacturer’s Perspective,” Jour-
nal of Brand Management, Vol.15,
No0.4(2008), pp.272-290.

Selnes, F. and K. Grenhaug, “Sub-
jective and Objective Measures of
Product Knowledge Contrasted,”
Advances in Consumer Research,
Vol.13, No.1(1986), pp.67-71.
Simon, L., J. Greenberg and J. Brehm,



120

[62]

“Trivialization: The Forgotten Mode
of Dissonance Reduction,” Journal
of Personality and Social Psycho-
logy, Vol.68, No0.2(1995), pp.247-
260.

Stigler, G.J. and G.S. Becker, “De
Gustibus Non Est Disputandum,”
The American Economic Review,
Vol.67, No.2(1977), pp.76-90.
Sujan, M., “Consumer Knowledge:
Effects on Evaluation Strategies Me-
diating Consumer Judgements,” Jo-
urnal of Consumer Research, Vol.
12, No.1(1985), pp.31-46.

Webb, K.L. and N.M. Didow, “Un-
derstanding hybrid channel conflict:

a conceptual model and propositions

[63]

[64]

[65]

for research,” Journal of Business-
to-Business Marketing, Vol.4, No.l
(1997), pp.39-78.

Winter, F.W., “The Effect of Pur-
chase Characteristics on Postdeci-
sion Product Reevaluation,” Journal
of Marketing Research, Vol.11, No.2
(1974), pp.164-171.

Yi, Y., “Contextual Priming Effects
in Print Advertisements: The Mode-
rating Role of Prior Knowledge,”
Journal of Advertising, Vol.22, No.1
(1993), pp.1-10.

Zaichkowsky, J.L., “Measuring the
involvement construct,” Journal of
consumer research, Vol.12, No.3

(1985), pp.341-352.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


